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For Immediate Release
 
 
DISCOVERY AND BBC SIGN MAJOR GLOBAL CONTENT PARTNERSHIP 
AND AGREE ON FUTURE OF UKTV CHANNELS 
 
· Discovery to launch global SVOD service powered by BBC’s world famous natural history existing and future landmarks and factual catalogue*

· Historic 10-year agreement includes iconic Planet Earth titles and popular categories such as science & technology, adventure & exploration, history, space, animals and more
[bookmark: _30j0zll] 
Kuala Lumpur – 2 April 2019 – Discovery, Inc. and BBC Studios today jointly announced a series of agreements, reigniting their historic relationship with a significant multi-million pound global content partnership spanning a library of premium factual series to power a new global streaming service, and a bespoke development deal for BBC Studios’ iconic genres of natural history, animals, adventure, science, travel, space, history and civilization documentaries.  Additionally, the two companies have concluded the future of UKTV’s channels business in the UK with a structured split that complements the strategic focus and commercial business of both organizations.  
 
The new 10-year content partnership, effective in all territories outside the UK, Ireland and Greater China, will make Discovery the exclusive global home of BBC landmark natural history programmes in SVOD, including the Planet Earth, Blue Planet and Life collection of titles, the recently lauded Dynasties and others, as well as future BBC-commissioned landmark series from BBC Studios, following their linear transmission.   Discovery also acquires SVOD rights to hundreds of hours of BBC programming across factual genres.  All of this iconic content will form one of the pillars of a new global streaming service, which will also include some of the best of Discovery’s programming library, original content created for the service, and experiences and offerings that go well beyond video.  The service will launch by 2020 and will form a key part of Discovery’s unique and growing portfolio of direct-to-consumer services that will enable fans to ‘view and do.’  These services will also be made available to distribution partners for retail.   
 
Discovery and BBC Studios have also signed a bespoke development deal to create new landmark factual content for Discovery that furthers audiences’ discovery of the world for both linear and digital distribution.   This deal reunites the two media and entertainment brands that worked together on unrivalled natural history series such as Planet Earth, Walking with Dinosaurs, Life and Blue Planet.   The two companies will co-fund a dedicated development team within BBC Studios.
 
Discovery to take full ownership of UKTV’s ‘lifestyle’ channels and BBC Studios of UKTV’s ‘entertainment’ channels
Under the terms of the UKTV deal, which is expected to complete in late Spring 2019, Discovery takes full control of lifestyle channels Good Food, Home and Really, in line with its editorial strategy and further strengthening its global leadership position in factual entertainment. Discovery has an existing portfolio of 16 channels in the UK including Discovery Channel, TLC, ID, Animal Planet, Eurosport, Quest and Quest Red and the Quest OD video-on-demand service.  This new agreement strengthens Discovery’s position in the UK as a factual entertainment leader engaging passionate communities of fans on every screen with trusted, high quality brands and content.  Following completion, James Gibbons, EVP, GM, UK/IRL/ANZ & Commercial Development, Discovery EMEA, will manage the lifestyle channels as part of Discovery’s UK portfolio.  
 
BBC Studios acquires the remaining seven channels - Alibi, Dave, Drama, Eden, Gold, Yesterday and W - along with digital player UKTV Play, and the UKTV brand.  These channels are the most closely aligned to its own content strategy and supply, with BBC programmes currently delivering around half the viewing for these seven channels, and accounting for around 95% of BBC Studios’ content on UKTV today.  Following these changes, the entertainment channels will continue to operate under the UKTV brand out of UKTV’s offices and BBC Studios will look to grow investment into UK programming, including original content, for the channels it will own.  Following completion, Marcus Arthur, President, UK, Ireland & ANZ, BBC Studios Distribution, will also assume the role of CEO, UKTV.  Marcus Arthur, who joined BBC Worldwide in 1991, has previously held the roles of Managing Director, BBC Magazines and MD, Global Brands and New Ventures, and sits on the UKTV Board.
 
Financial Terms
 
As part of the UKTV agreement, BBC Studios will make payments totalling £173m to Discovery.  This includes a balancing payment in relation to the channels acquisition and the assumption of £70m of debt, currently financed by Discovery.  This will be financed through existing borrowing facilities.  Discovery will also receive at least an additional £10m from UKTV, as the parties will share the existing cash on the company’s balance sheet, reflecting outstanding dividend, and other ancillary value transfers to Discovery through the transaction.  
 
BBC Studios and Discovery have also agreed to a short-term Programme Licensing Agreement for the supply of BBC Studios lifestyle content to Discovery’s UKTV channels in the UK.
 
David Zaslav, President and CEO of Discovery, said: “As the two market leaders in landmark natural history and iconic factual programming, Tony and I look forward to working together again - our teams represent over 100 years of combined experience.  Discovery will be taking that expertise and creating the definitive global streaming product for curious and passionate viewers of all generations who want the most trusted, family friendly storytelling in the world.   
 
“From the planets to the poles, and documenting every species in between, the world has always been part of Discovery’s DNA.  It is who we are.  Telling these stories is our mission and it is more important now than ever before. The new platform will be the first global direct-to-consumer service with the category’s most iconic IP including the Planet Earth series, future sequels and spin-offs to all existing landmark series, and new exclusive natural history and science programming coming in the future. There is tremendous value in the marketplace for these programming categories which have broad appeal and strong multi-generational engagement, and we hope to fill the void in the global marketplace for a dedicated high quality product.”
 
Tony Hall, Director-General of the BBC, said: “The BBC makes outstanding natural history and science programmes.  They are ground-breaking and demonstrate the quality and depth of our know-how.  It is vital that we keep investing and growing them for the future.  This is our largest ever content sales deal.  It will mean BBC Studios and Discovery will work together to take our content right across the globe through a new world-beating streaming service. Global subscribers are in for a real treat: the best content on a great new platform. 
 
“This is brilliant news for audiences here as it will enable the BBC to invest even more in factual programming for them.  That’s also why BBC Studios taking control of the UKTV channels that best fit our programmes is good news. It means a secure future with long-term commercial returns.  The UKTV team has done a fantastic job and I am delighted that will continue.” 
 
### 
 
Timeline of Partnerships between the BBC and Discovery Communications 
1985
June                
Discovery Channel launches in the U.S. featuring numerous productions from the BBC.
 
1996
September        
BBC and Discovery Communications announce $600M global content and network partnership.
 
October            
Animal Planet, Discovery’s third network, launches in the U.S. in cooperation with the BBC.
 
1997
June                 
Animal Planet and People+Arts launch in Latin America, as a joint venture with BBC Worldwide.  Other markets follow in coming years.
 
December         
BBC and Discovery form partnership to launch BBC America in the U.S; the partnership runs until 2006.  
 
2000                 
April                 
The three-hour special, WALKING WITH DINOSAURS, produced by BBC, airs on Discovery Channel setting the all-time U.S. cable ratings record and remains the most-viewed telecast in the channel’s history to date.
 
2002                 
January             
BLUE PLANET: SEAS OF LIFE, produced by BBC, premieres on Discovery Channel.
 
March               
BBC and Discovery Communications announce “The Deal of the Decade,” a landmark ten-year extension to the global partnership originally commenced in July 1996.
 
2006
January   
Long-term partnership agreement between Discovery Communications and BBC to distribute the BBC World News channel in the U.S. until 2011.

2007
March               
BBC and Discovery Channel co-produce award-winning 11-part series, PLANET EARTH, which becomes the most-watched U.S. cable event of all time.
 
2010
March               
BBC and Discovery Channel co-produce LIFE, a follow up to PLANET EARTH.
 
November       
BBC and Discovery Communications extend strategic programming relationship by two years to 2014. BBC Worldwide sells to Discovery its 50 percent interest in the global TV channels joint venture Animal Planet and Liv.
 
2016
February           
Discovery Communications and BBC sign long-term Olympic Games agreement.
 
2019 
March
BBC and Discovery Inc sign landmark natural history partnership including co-development agreement.  
 
Notes to editors:
About Discovery
Discovery, Inc. (Nasdaq: DISCA, DISCB, DISCK) is a global leader in real life entertainment, serving a passionate audience of superfans around the world with content that inspires, informs and entertains. Discovery delivers over 8,000 hours of original programming each year and has category leadership across deeply loved content genres around the world. Available in 220 countries and territories and nearly 50 languages, Discovery is a platform innovator, reaching viewers on all screens, including TV Everywhere products such as the GO portfolio of apps; direct-to-consumer streaming services such as Eurosport Player and MotorTrend OnDemand; digital-first and social content from Group Nine Media and a strategic alliance with PGA TOUR to create the international home of golf. Discovery’s portfolio of premium brands includes Discovery Channel, HGTV, Food Network, TLC, Investigation Discovery, Travel Channel, MotorTrend, Animal Planet, and Science Channel, as well as OWN: Oprah Winfrey Network in the U.S., Discovery Kids in Latin America, and Eurosport, the leading provider of locally relevant, premium sports and Home of the Olympic Games across Europe. For more information, please visit https://corporate.discovery.com and follow @DiscoveryIncTV across social platforms.

About BBC Studios
BBC Studios, a global content company with British creativity at its heart, is a commercial subsidiary of the BBC Group. Formed in April 2018 by the merger of BBC Worldwide and BBC Studios, it spans content financing, development, production, sales, branded services and ancillaries. BBC Studios’ award-winning British programmes are internationally recognised across a broad range of genres and specialisms. It has offices in 22 markets globally, including seven production bases in the UK and production bases and partnerships in a further nine countries around the world. The company, which makes 2500 hours of content a year, is a champion for British creativity around the world and a committed partner for the UK’s independent sector. BBC Studios has revenue of £1.4bn, and returns around £200m to the BBC Group annually, complementing the BBC’s licence fee and enhancing programmes for UK audiences. 

About UKTV
UKTV is a commercial broadcaster reaching nearly 40m viewers every month.
The award-winning independent has eleven imaginative brands - UKTV Play, Dave, W, Gold, Alibi, Yesterday, Drama, Really, Home, Eden and Good Food. These include the two most popular non-PSB channels in the UK and account for nearly 10% of the British commercial TV market.
The network delivers inspired channels to audiences through Freeview, Sky, Virgin Media, BT, TalkTalk, YouView, Freesat, Amazon Fire and UKTV Play, and distributes its highly valued original programmes to 200 territories.
Now celebrating over 20 years at the forefront of digital television, UKTV - an independent commercial joint venture between BBC Studios and Discovery, Inc. - is proud to be the first British television broadcaster in The Sunday Times top 100 companies list.
 
*Excludes UK, Ireland and Greater China.  
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