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在斋戒月与Cadbury一起行善积德#MakeSomethingGoodHappen  
马来西亚Cadbury Dairy Milk 
鼓励众人慷慨解囊施捨行善  

（吉隆坡5月20日讯）Mondelēz International 旗下最畅销的全球巧克力品牌Cadbury隆重宣布马来西亚最新的品牌宣传主题—— Make Something Good Happen，特别强调为他人慷慨解囊乐善好施的价值观，突出那些以小小举动来带给他人惊喜的乐天派，还有那些通过行善来体现慷慨大方的人士，能拉近人与人之间的关系。
 适逢斋戒月来临， Cadbury 想要跨出一步，发挥善心、慷慨解囊回馈社会。斋戒月是一个富有意义的时节，马来西亚人可通过与亲朋好友分享美食、文化及欢度美好时光，一起庆祝佳节齐献爱心。于此，Cadbury在这个斋戒月很高兴能与Epic Homes合作，希望鼓励马来西亚人一起加入公益行列，行善积德献出爱心。
Epic Homes是Epic的旗舰公益行动，其名字是影响社区非凡社群的简称，旨在与被边缘化的社群建立互信关系，以透过建造房屋来创造一个互相合作、具有适应能力及永续的社群。Epic Homes 要提供房屋给马来西亚的弱势群体，目前正积极协助马来西亚原住民。 
[bookmark: _GoBack]目前，有超过1万2000位原住民居住在不安全的环境， 因此在这个斋戒月期间有必要发挥“分工合作”精神给予他们协助。在这个行善佳节期间，马来西亚Cadbury 与Epic Homes  携手合作，积极改变社会。  
今年5月至6月期间，只要购买Cadbury 巧克力，Cadbury就会捐出RM100,000 给Epic Homes  。马来西亚Cadbury 也会负责兴建两栋稳固的房屋，这不只是Cadbury 与Epic Homes  之间的合作，也包括两栋房屋的居民。 
Cadbury Dairy Milk 品牌经理Nisha Nair 说：“Cadbury在马来西亚已有40多年的历史，我们一直很重视与消费者建立牢固和深层的关系。随着马来西亚Cadbury不断发展，我们希望支持当地社群，协助他们与我们一起成长。我们也希望这些新建房屋不只能改善原住民的生活，也包括支持和参与这项计划的志工和消费者。”
值得一提的是，马来西亚 Cadbury 职员以身作则，身体力行发挥行善精神。他们自发性地投入兴建房屋行列。在Epic Homes  志工专业的指导之下，60名由马来西亚Mondelēz职员组成的团队，要在3天之内建好这两栋房屋。   
Epic Collective 创办人暨首席执行员John-Son Oei 说：“我们感到很荣幸能与有口皆碑的品牌——马来西亚Cadbury合作。我们非常高兴看到我们合作建造的房屋以及这个项目所带来的影响和推动力。”
欲知Cadbury 在这个佳节期间的公益活动详情，一起 #MakeSomethingGoodHappen，欢迎浏览Cadbury脸书专页https://www.facebook.com/CadburyMalaysia。想了解Epic Homes ，欢迎浏览www.epichome.org 或脸书专页https://www.facebook.com/epicarmy/  
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About Mondelēz Malaysia
Mondelēz International (Malaysia) is part of the Mondelēz International group of companies which empowers people to snack right across 8 countries within Southeast Asia. With three manufacturing plants in Shah Alam and Prai, Mondelēz is leading the future of snacking through our iconic and well-loved brands such as Oreo, belVita, Cadbury Dairy Milk, Tiger Biskuat, Jacob’s, Chipsmore, Choclairs and Twisties. The guaranteed quality, safety and taste of our wholesome snacks ensure that all our consumers will be able to reach for the right snack, for the right moment, made the right way. Visit www.mondelezinternational.com or follow the company on Twitter at www.twitter.com/MDLZ.

About Epic
Epic is a social enterprise that creates platforms that inspire, mobilise and empower people of personal and community transformation. Visit http://epic.my/ for more information.
About Epic Homes 
Epic Homes  is the flagship initiative by Epic that aims to build relationships with marginalised communities in order to create cooperative, resilient and sustainable communities through the act of building homes. Epic Homes  is focused on providing homes for the unprivileged Malaysians - starting with Malaysia's indigenous population, the Orang Asli. Visit  https://www.epichome.org for more information or follow the company on Facebook https://www.facebook.com/EpicHomesMY 

About Mondelēz International
Mondelēz International, Inc. (NASDAQ: MDLZ) empowers people to snack right in approximately 160 countries around the world. With 2017 net revenues of approximately $26 billion, MDLZ is leading the future of snacking with iconic global and local brands such as Oreo, belVita and LU biscuits; Cadbury Dairy Milk, Milka and Toblerone chocolate; Sour Patch Kids candy and Trident gum. Mondelēz International is a proud member of the Standard and Poor’s 500, Nasdaq 100 and Dow Jones Sustainability Index. Visit www.mondelezinternational.com or follow the company on Twitter at www.twitter.com/MDLZ.
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